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and m
editation, delivered in ‘bite-sized’ 

10, 20 and 30-m
inute classes m

aking them
 

convenient for urban dw
ellers. There are also 

w
ellness pods for nutrition, life coaching 

and relationship w
orkshops, and treatm

ent 
room

s for m
assages and m

anicures.  
The one-stop w

ellness club m
ovem

ent is 
not only driven by our increasing aw

areness 
of w

ellness.  There’s also a need for a sense 
of belonging and com

m
unity. A

ccording to 
a G

lobal W
ellness Institute (G

W
I) report, 

loneliness is a serious w
ellness crisis. 

Research show
s that people w

ho are socially 
connected not only live longer, but are less 
likely to succum

b to diseases such as heart 
disease and cancer.  

Yehiel explains that Rise is very m
uch 

based on their ethos of ‘building a w
orld 

w
here no one feels alone’, an extension of 

W
eW

ork’s com
m

itm
ent to w

ellness; anyone 
can becom

e a m
em

ber w
hether or not 

they’re m
em

bers of W
eW

ork or W
eLive. A

ll 
Rise m

em
bers also receive a com

plim
entary 

physio Sym
bio PT evaluation w

ith a 
personalised exercise program

m
e. 

Fitness entrepreneur Tony de Leede 
says, “C

lub W
 is for w

om
en baby boom

ers 
w

ho I describe as the ‘forgotten generation’ 
looking for a second hom

e or third place to 
unw

ind and connect.” 
A

dds de Leed, ‘”I believe C
lub W

 fills a 
huge gap in the m

arket for a m
odern space 

A
s the w

ellness landscape continues to grow
, shift and m

orph, the concept of m
em

bership-w
ellness, 

fitness and social clubs are being reim
agined

The O
ne-S

top W
ellness C

lub

W
riter Judy C

hapm
an

W
e are living in the age of self-

care w
here ‘prevention is better than cure’, 

and our w
ork life increasingly flow

s into 
our personal life. W

e are busy and tim
e is 

a luxury. Traipsing all over the city to go to 
a fitness class, see a nutritionist, have an 
acupuncture session and eat a healthy m

eal 
no longer feels realistic.  

In N
ew

 York, for exam
ple, the com

m
unity 

space concept brand W
ew

ork has recently 

fitness, m
ultiple boutique studios and 

personal training, w
ellness program

m
es 

and a juice bar. 
C

lub W
 in A

ustralia is a new
 breed of 

fem
ale-only w

ellness social clubs springing 
up around the globe. The unique space 
offers a fitness and m

ovem
ent studio, 

teahouse, educational and social hub all 
in one. There are over 200 virtual classes a 
day including yoga, Pilates, dance, stretch 

launched Rise by W
e, a place w

here you 
can w

orkout or attend a yoga class, have 
a sauna, book a personal coaching session 
and hang out w

ith friends afterw
ards. 

Avi Yehiel, head of w
ellness at W

eW
ork’s 

explains, “Rise by W
e is our first w

ellness 
facility that offers a com

plete spa experience 
under one roof. N

o m
ore jum

ping from
 

studio to studio; here you can find it all.” 
Rise offers a plethora of com

m
unity-based 

“It is a place
 w

here 

they can recharge, restore 

and connect
 w

ith
 

others” ~ T
ony de L

eede

w
here w

om
en can im

m
erse them

selves 
in w

ellness. It is a place w
here they can 

recharge, restore and connect w
ith others.  

I refer to it as a second hom
e – an affordable 

hom
e – that’s based on com

m
unity and 

activity, and w
here you feel com

fortable 
and safe.’ 

M
em

berships at C
lub W

 are an affordable 
A

U
$19.50 per w

eek and m
em

bers can view
 

class schedules and book treatm
ents and 

view
 podcasts on the C

lub W
 app.

A
t the other end of the sale, m

onthly 
m

em
berships for the upscale The W

ell in 
N

ew
 York w

ill cost U
S$375 per m

onth 
w

hen it opens this sum
m

er. Targeting urban 
professionals, m

em
berships include a 

dedicated health concierge; unlim
ited yoga 

and m
editation classes; exclusive access to 

fitness classes and full use of the com
m

unal 
areas. The 13,000sqft luxury space features 
a full-service spa w

ith co-ed relaxation 
areas, yoga and m

editation studios, a private 

training studio gym
, reflexology lounge and 

an organic Ayurvedic-inspired restaurant 
and vitam

in bar.
The W

ell w
ill offer integrated, proactive 

and personalised program
m

es to help 
people m

aintain balance, com
bining 

W
estern m

edicine w
ith Eastern healing into 

custom
ised health plans. 

There’s a reported 1,000-strong w
aiting 

list for m
em

berships already and little 
w

onder, w
ith celebrity physician Frank 

Lipm
an  M

.D
. signed up as chief m

edical 
officer. 

O
f the m

ove tow
ards one-stop w

ellness, 
de Leede  says, “I w

as at C
lub W

 yesterday 
m

orning and w
e had the w

eekly group of 
about 20 w

om
en sitting in the com

m
unity 

lounge knitting, drinking tea, and having a 
chat.” H

e continues, “The w
ords that com

e to 
m

ind about our space are cosy, com
fortable, 

com
m

unity and non-intim
idating w

hich is 
real w

ell-being.” 


